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MetaBUS – frequently asked questions 
 
 
Why metaBUS? 
One of the largest challenges researchers face is to sift through the mountain of existing data in a way that is useful. So 
much has already been studied that researchers must wade through decades of journal findings, determine their 
relevance and it can take months or years before the researcher understands what questions have already been studied, 
where knowledge gaps exist and what the existing research results show. With metaBUS, research that took months or 
years can be completed in seconds or minutes.  
 
How does it work? 
The metaBUS approach is to take every scientific finding from every article over the last 25 years across all of the 
research journals in a field, and tag them into a map of everything that has been studied by researchers around the 
world. Through selecting any topic on the map, researchers can link to every article with data on that topic and see what 
else has been examined in relation to that topic.  
 
By selecting any two topics, researchers can instantly see a synthesis of all of the studies on that topic, and then explore 
differences by country of origin, gender and so on. Only once all of the findings in an area are in one system can big 
science questions can be answered. Now with metaBUS researchers can readily integrate what has already been 
scientifically examined, and see what research questions they should tackle next.  
 
How is this different than Google Scholar? 
Google Scholar lets users search the text of published scholarly literature.  
 
MetaBUS takes the next step. The journal articles published in the metaBUS database have had their findings coded so 
with their data readily available, metaBUS enables researchers to create field level summaries of numerous published 
studies at once.   
 
How much does metaBUS cost? 
Currently, there is no cost for registered users to use metaBUS. To register, go here.  
 
What’s next, where do you see this going?  
The next step is to code journal findings from more fields. In the coming months and with additional funding, the team 
wants to expand into the following areas: innovation, strategic management and international business. Eventually, the 
team hopes to enable all of science to benefit from the approach.  
 
An interface for practitioners (non-academics) is also in development and is currently in beta stage. It is funded by a 
SHRM Foundation Research grant described in more detail here.  
 
 

  

https://beta.metabus.org/register
https://www.shrm.org/about/foundation/research/pages/fdnresearchboscouggerslev.aspx
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About the University of Calgary 
The University of Calgary is making tremendous progress on its journey to become one of Canada’s top five research 
universities, where research and innovative teaching go hand in hand, and where we fully engage the communities we 
both serve and lead. This strategy is called Eyes High, inspired by the university's Gaelic motto, which translates as 'I will 
lift up my eyes.’   
 
For more information, visit ucalgary.ca.  Stay up to date with University of Calgary news headlines on Twitter @UCalgary. 
For details on faculties and how to reach experts go to our media center at ucalgary.ca/news/media. 
 
About the Haskayne School of Business 
The Haskayne School of Business was founded at the University of Calgary in 1967, and was named in honour of Richard 
F. Haskayne, OC, AOE, FCA, in 2002. The business school has approximately 3,400 full- and part-time students enrolled in 
bachelor’s, master’s, doctorate and executive education programs, and stays connected with its more than 22,000 
alumni in 80 countries worldwide.  
 
The vision of the Haskayne School of Business is to be an internationally recognized centre of excellence for business 
education, research and community outreach, with a special emphasis on the distinct elements that define Calgary and 
Alberta: energy, entrepreneurship and ethical leadership.  
 
For more information, visit haskayne.ucalgary.ca or follow us on Twitter @haskayneschool 
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