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SOCIAL MEDIA
Social media is associated with sharing – but its invitation to both posters 
and receivers to take action is what makes it compelling. Today, consumers 
perceive user-generated content and reviews as more trustworthy and 
authentic than “the experts.” Learn why new social media connections 
are so powerful and how to encourage user-generated content about your 
brand or store. 

VOICE CONNECTIONS
Five years from now, more search queries will be spoken into mobile devices 
than typed. SMS and GPS applications already respond to voice control, and 
artificial intelligence is making Siri, Alexa, and Google’s new digital assistant 
“smarter” every day. It will be increasingly important to be present the 
moment a consumer’s need for products or information arises.

DIRECTIONAL AUDIO
Advancements in directional speakers can now send audio waves along 
a narrow beam (like a flashlight) instead of a broad spectrum (like a 
lamp), solving many of the past problems with in-store sound delivery. For 
example, complex product categories can be made easier for shoppers 
to navigate via information kiosks – without broadcasting the rest of the 
aisle – and in-store events can be delivered to intended audiences without 
compromising store ambiance for other shoppers.

WEARABLES
One in three US adults will use some kind of wearable device by 2019. 
The best approach is to dovetail with what consumers are doing in four 
key focus areas – fitness, healthcare, lifestyle, and entertainment – and 
help them do it better. Learn how wearables can deliver tangible and 
intangible rewards that will strengthen your connections with consumers. 

AUGMENTED AND VIRTUAL REALITY 
Augmented and Virtual Reality are attracting huge investment dollars 
today. In the short term, we see augmented reality as the more accessible 
and strategic technology, since anyone with a smartphone is able use 
the technology, and Pokemon Go recently introduced it to millions of 
consumers. Find out how and why the addition of visual images from 
AR can extend your brand, product, or retailer benefit into the shopper’s 
world and drive better engagement.
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Technology has forever changed the way consumers live, work, and shop – 
and the changes just keep coming. This report looks ahead to what’s next in 
communicating with connected consumers in the following five technology areas.

Learn how you can use these emerging opportunities to win sales by enriching 
consumer experience, adding value in the form of entertainment or information, 
and delivering short cuts that improve people’s lives. 

This GMDC Education & Insights report was developed in collaboration with 
Brick Meets Click, the retail consultancy co-founded by Bill Bishop that has deep 
roots in retail and category management. Its mission: to track the way digital 
technology is changing the shopping experience, and to develop frameworks for 
how retailers and manufacturers can respond to keep up with their customers.
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