
ROI Payback NPV 
878% 2 months $2.8M 

More importantly, the TEI study quantified specific benefits, costs, and 
metrics that matter to customers: 

Net Present Value* 
THREE YEAR ANALYSIS 
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The Forrester Total Economic Impact™ 
of Urban Airship Mobile Engagement 
Platform 

Disclosures 
The reader should be aware of the following: 

•  This document is an abridged version of a full case study: The Total Economic Impact Of Urban Airship Mobile 
Engagement Platform, September 2015. The document can be found at www.urbanairship.com/lp/tei. 

•  The study was commissioned by Urban Airship and delivered by the Forrester Consulting group. 

•  Forrester makes no assumptions as to the potential return on investment that other organizations will receive. 

Please read the full case study for additional  disclosures. 

TEI Methodology 
Total Economic Impact™ (TEI) is a methodology developed by Forrester Research that enhances a company’s technology 
decision-making processes and assists vendors in communicating the value proposition of their products and services to 
clients. The TEI methodology helps companies demonstrate, justify, and realize the tangible value of IT initiatives to both 
senior management and other key business  stakeholders. The TEI methodology consists of four components to evaluate 
investment value: benefits, costs, risks, and flexibility. (forrester.com/marketing/product/consulting/tei.html)  

*Values of costs and benefits are representative of a composite organization constructed from aggregated feedback based 
on interviews with four Urban Airship customers.    

Challenges and objectives 
Forrester worked with Urban Airship to analyze the total economic impact 
of its Mobile Engagement Platform on four customers, who shared their 
business outcomes and objectives: 

Summary of benefits 
Through interviews and data aggregation, Forrester concluded that Urban 
Airship’s Mobile Engagement Platform has the following financial impact: 

Mobile Engagement Platform by the numbers 

“This is like a communication platform: It's how we can 
reach customers in the most personal and contextual way. 
Much more so than, say, email.” 

“Urban Airship is a tool that enables us to recommend specific 
products at the right time and at the right place to the right 
customers to get them to grow their cart size. It drives 
profitability.”  

“With features like in-app messages, you can reshape the 
user experience in the app. The level of customization and 
creativity of the Urban Airship platform enables nontechnical 
users to create branded, engaging content.”   

  

Fewer App Updates 
Reduced Email Marketing Spend 

Increased Spend Per Customer 

Increased Net New Profit (mCommerce) 

Implementation Services 
Platform Fee 

Benefits 
$3.2 M 

Costs 
$323,291 

MILLIONS 

10% - 70% 
Increase in one-day mCommerce 
sales from a product promoted 
through a push notification. 

Profitability 
Use of push notifications and in-app 
messaging increases cart size 
improves the customer experience, 
drives greater app engagement, 
triggers off-cycle purchases and 
influences online and in-store 
purchases. 

15-30% 
Increase in average spend per 
customer due to mobile influence 
on purchase behavior. 

$351,660   
Savings in email marketing spend 
and reducing the number of app 
updates. 

Qualitative benefits 
Customers also experienced additional benefits that were not quantitatively 
tracked in detail: 

Increased engagement and retention of its mobile app users, 
leading to more traffic to other channels. 

Increased speed to deliver location-based, targeted content. 


